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AB 1302 —2—

CHAPTER

An act to amend Section 26152 of the Business and Professions
Code, relating to cannabis.

LEGISLATIVE COUNSEL’S DIGEST

AB 1302, Quirk. Commercia cannabis billboards. placement
restrictions.

Existing law, the Control, Regulate and Tax Adult Use of
MarijuanaAct of 2016 (AUMA), an initiative measure, authorizes
a person who obtains a state license under AUMA to engage in
commercia adult-use cannabis activity pursuant to that license
and applicablelocal ordinances. AUMA authorizesthe Legidature
to amend the act to further the purposes and intent of the act with
a 7, vote of the membership of both houses of the Legislature,
except as provided. Existing law, the Medicinal and Adult-Use
Cannabis Regulation and Safety Act (MAUCRSA), among other
things, consolidates the licensure and regulation of commercial
medicinal and adult-use cannabis activities.

Existing law prohibits a licensee from advertising or marketing
on abillboard or similar advertising device located on an Interstate
Highway or on a State Highway which crosses the California
border.

Thisbill, instead, would prohibit alicensee from advertising or
marketing on a billboard or similar advertising device located
within a 15-mile radius of the California border on an Interstate
Highway or on a State Highway which crosses the California
border.

This bill would declare that its provisions further the purposes
and intent of AUMA.

The people of the State of California do enact as follows:

SECTION 1. Section 26152 of the Business and Professions
Code is amended to read:

26152. A licensee shall not do any of the following:

(@) Advertise or market in a manner that is false or untrue in
any material particular, or that, irrespective of falsity, directly, or
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by ambiguity, omission, or inference, or by the addition of
irrelevant, scientific, or technical matter, tends to create a
misleading impression.

(b) Publish or disseminate advertising or marketing containing
any statement concerning a brand or product that is inconsistent
with any statement on the labeling thereof.

(c) Publish or disseminate advertising or marketing containing
any statement, design, device, or representation which tends to
create the impression that the cannabis originated in a particular
place or region, unlessthe label of the advertised product bearsan
appellation of origin, and such appellation of origin appearsinthe
advertisement.

(d) Advertise or market on a billboard or similar advertising
device located within a 15-mile radius of the California border on
an Interstate Highway or on a State Highway which crosses the
California border.

(e) Advertise or market cannabis or cannabis products in a
manner intended to encourage persons under 21 years of age to
consume cannabis or cannabis products.

(f) Publish or disseminate advertising or marketing that is
attractive to children.

(g) Advertise or market cannabis or cannabis products on an
advertising sign within 1,000 feet of a day care center, school
providing instruction in kindergarten or any grades 1 to 12,
inclusive, playground, or youth center.

(h) Publish or disseminate advertising or marketing while the
licensee’s license is suspended.

SEC. 2. ThelLegidaturefindsand declaresthat thisact furthers
the purposes and intent of the Control, Regulate and Tax Adult
Use of MarijuanaAct.
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